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MVA in BMSR  

Business, Market and Social Research 

 

One integrated offer é  

on robust foundations  
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Global Reach é since 1968 

MVA Hong Kong is part of 

the MVA Group of 

companies.   

 

 

 

 

é on robust foundation 

MVA offices: 

 

-- Europe -- 

WOKING 

London 

Birmingham 

Manchester 

Edinburgh 

Glasgow 

Dublin  

 

Paris 

Lyon 

Marseille 

 

-- Asia & Middle East -- 

HONG KONG 

Singapore 

Bangkok 

Beijing 

Shenzhen 

 

Delhi  

Mumbai  

 

Dubai 

 

 

BMSR expertise 
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   MMMVVVAAA   GGGrrrooouuuppp   

 

Founded in 1968 in the UK 

 

 

  We BUILD and SHARE our  

 

  Consulting & Research Experience  

 

  GLOBALLY é 

 

 

        through regional and project offices in     

é    

 

Europe 

Asia Pacific 

The Middle East 

The Americas 

 

 

   

 

 

 

 

Member Company of GROUPE SYSTRA  
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v 

MVA BMSR in Asia  

 

 

é from Hong Kong 

to the rest of Asia 

since 1978 

 

 

 

 

 

Serving the consulting and 

research needs of 

both public and private 

sectors 
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Over 500 PROFESSIONALS 

across 4 CONTINENTS 

with  

40 years of INTERNATIONAL 

EXPERIENCE 

30 years based in Asia 
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From the UK to Hong Kong  

 

MM VVAA  BBMM SSRR  pp rr oovvii ddeesséé    

 

  

 

éjoined-up solutions in 

ONE INTEGRATED OFFER 

for  

your consulting and 

research needs 
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éé  nneeww  ddiimmeennssiioonn  tthhiinnkkiinngg,,  

  

éé  ccoommpprreehheennssiivvee  iinnssiigghhttss,,  

  

éé  tt iimmeellyy  &&  pprraacctt iiccaall   ssoolluutt iioonnss,,  aanndd  

  

éé  qquueesstt  ffoorr   qquuaall ii ttyy  &&  ppeerr ffeecctt iioonn  

  

 

 

 

                    

 

 

 

 

 

 

 

 

 

 

One integrated offer é 

 all built on robust foundations  
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OOuurr  PPhhii lloossoopphhyy  
   

   

 

MM VVAA  BBuu ssii nn eessss,,   MM aarr kk eett   aann dd   SSoo cc ii aall   RReesseeaarr cchh   
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ONE-STOP Consultancy 

with é  

 

cccllleeeaaarrr   vvviiisssiiiooonnnsss   aaannnddd   ooobbbjjjeeeccctttiiivvveeesss 
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Photo courtesy of M.Luk 

   

   

   

            

 

 

 

é on round-the-clock support  

   
 

Photo courtesy of M.Luk 

Photo courtesy of M.Luk 

One Integrated Offer é 
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Our Philosophy  

 

Cordial Collaboration for Mutual Success 

 

Professional ð we are professional in our work and commitment 

to al l our clients.  The professional expertise at MVA BMSR covers a 

wide and diverse range of capabilit ies. 

Independent specialists ð we are specialists in the sectors of 

our core competencies, all  geared and committed to providing 

independent sound advice to our cl ients.  This is deeply engrained in 

our approach and viewpoint. 
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Our Philosophy  

 

 

 

 

 

 

 

 

 

 

 

Strong commitment  ð our commitment stems from devoting 

sufficient t ime and resources in understanding the client perspective, 

and delivering a clear point of view, that typif ies and enriches our 

recommendations. 

Wholly transparent  ð we give our clients clear and objective 

advice; our processes are transparent and evidence-based, which 

ultimately underpin our confidence in delivering our point of view. 
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Our Philosophy  

  

Commercially aware ð we strive to provide advice and 

solutions that are as commercial ly aware as they are pragmatic, 

viable, honest and independent. 

Collaborative  and synergistic ð we bring together a diverse 

blend of complementary skil ls to develop innovative solut ions at 

both macro and micro levels, drawing on the proactive collaboration 

between us and our clients to attain maximum synergy. 
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Our Philosophy  

  

 

 

 

 

 

 

 

 

 

 

Robust foundation  ð the quality of our methods and the care 

we devote to their applicat ions are what we strive and are known 

for.  We apply these same principles at al l t imes, ensuring care and 

attention in consistently delivering high-quality work. 

Dynamic and innovative  ð though we may deliver our 

solutions unassumingly, we are nonetheless inventive, f lexible, and 

dynamic in our work.  Using al l  our skil ls in harmony, we strive to 

provide engaging and lasting solutions for our clients. 
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Our Philosophy ð the framework   

 

  (1) Defining the issues and 

objectives ð FACT-FINDING  

 

  (2) Understanding clientõs in-house 

resources and limitations, if  any 

 

  (3) Developing project protocol, 

scope and roadmap  

 

One Stop 

Consultancy 

Service for 

TOTAL 

SOLUTIONS 

 (4) Collect ing data via MVA 

dedicated fieldwork team with a 

quest for quali ty  

 

 (5) Implementing str ingent quality 

control and verif icat ion standards on 

data collection 

 

 (6) Analyzing data collected with the 

aide of relevant stat istical tools  

 

  (7) Reporting results whi le keeping 

abreast with market dynamics 

 

  (8) Arriving at t imely and practical 

solutions ,  based on new dimension 

thinking  and comprehensive 

insights  

 

  (9) Brainstorming/ f ine-tuning with 

clients on solutions and 

recommendations 

  

  (10) Constant pulsing and validation 

of the solutions defined 
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OOOuuurrr   EEExxxpppeeerrrtttiiissseee   

  

  

 
 

 
ééé   ooonnn   rrrooobbbuuusssttt   fffooouuunnndddaaatttiiiooonnn   
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NNeeww  ddiimmeennssiioonn  tthhiinnkkiinngg  éé  

  

CCoommpprreehheennssiivvee  iinnssiigghhttss  éé        

  

TTiimmeellyy  &&  pprraaccttiiccaall  ssoolluuttiioonnss  éé  

MM VVAA  BBuu ssii nn eessss,,   MM aarr kk eett   aann dd   SSoo cc ii aall   RReesseeaarr cchh   
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FFFooocccuuussseeeddd   

BBBuuusssiiinnneeessssss   

CCCooonnnsssuuulll ttt iiinnnggg 

At MMVVAA  BBMMSSRR, we 

recognize the need for 

cclloossee  ffooll llooww--uupp  

aanndd  

mmoonnii ttoorr iinngg é 
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énot only from the outset &  

during the course of the consulting project,   

but aall ll   tthhee  wwaayy  ttoo  

iimmpplleemmeennttaatt iioonn  &&  bbeeyyoonndd!!   

 

 

 

 

FFFooocccuuussseeeddd   

BBBuuusssiiinnneeessssss   

CCCooonnnsssuuulll ttt iiinnnggg 
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Marketing 

Insights 

¶ Market identification, opportunities, 

entry assessment & sizing 

¶ Competitive positioning  

¶ Market segmentation studies 

¶ Pricing strategies & revenue 

enhancement 

Performance 

Enhancement 

¶ Products & services prioritization  

¶ Consumer touch points: meeting 

expectations and creating elevated 

experiences via Mystery Customers 

¶ Retail mix and location analysis 

¶ ServQual for service enhancement 

 

FFFooocccuuussseeeddd   

BBBuuusssiiinnneeessssss   

CCCooonnnsssuuulll ttt iiinnnggg 
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WWWiiittthhh   aaa   tttoooooolllbbboooxxx   ooofff   dddeeedddiiicccaaattteeeddd   

mmmeeettthhhooodddooolllooogggiiieeesss   iiinnn   rrreeessseeeaaarrrccchhh,,,   wwweee   

ttaaii lloorr  oouurr  mmeetthhooddoollooggyy   tttooo   ttthhheee   

ssppeeccii ffiicc  nneeeeddss   ooofff   ttthhheee   

aaassssssiiigggnnnmmmeeennnttt   
 

MMaarrkkeettiinngg  

aanndd  SSoocciiaall   

RReesseeaarrcchh  
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MMaarrkkeettiinngg  

aanndd  SSoocciiaall   

RReesseeaarrcchh 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

   

   

TThhee  MMVVAA  BBMMSSRR  ttoooollbbooxx::   

  

CCuussttoommeerr  ssaatt iissffaacctt iioonn  mmeeaassuurreemmeenntt::     

--  MMVVAA  SSPPII  
ttmm

  aanndd  MMVVAA  SSeerrvvQQuuaall   
ttmm

  

CCoonnjjooiinntt   aannaallyyssiiss  ((ssttaatteedd  pprreeffeerreennccee))  

MMaarrkkeett iinngg  eeffffeecctt iivveenneessss  rreevviieeww  &&  oopptt iimmiizzaatt iioonn  

FFooccuuss  ggrroouuppss  //  ssttaakkeehhoollddeerr  wwoorrkksshhooppss  

MMyysstteerryy  sshhooppppiinngg  oorr  vviissii ttss  

IInn--ddeepptthh  11--ttoo--11  iinntteerrvviieewwss  //  oobbsseerrvvaatt iioonn  ssttuuddyy  

OOppiinniioonn  ppooll llss  //  aatttt ii ttuuddiinnaall   ssuurrvveeyyss  

LLaarrggee--ssccaallee  hhoouusseehhoolldd  ssuurrvveeyyss  

EEmmppllooyyeeee  ssuurrvveeyyss    

 

 

  

MMaarrkkeettiinngg  

aanndd  SSoocciiaall   

RReesseeaarrcchh  
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OOvveerr  tthhee  yyeeaarrss,,  wwee  hhaavvee  eexxtteennddeedd  oouurr  

ccoonnssuull tt iinngg  aanndd  rreesseeaarrcchh  aarrmmss  ttoo  1111  

kkeeyy  ffooccuuss  sseeccttoorrss::   

  

¶¶  TTrraannssppoorrttaatt iioonn--rreellaatteedd  rreesseeaarrcchh  

¶¶  TToouurr iissmm  rreesseeaarrcchh  

¶¶  RReettaaii ll   aaddvviissoorryy  &&  ccoonnssuull tt iinngg  

¶¶  CCoommmmuunniiccaatt iioonn//aaddvveerrtt iissiinngg  ccoonncceepptt                  

ddeevveellooppmmeenntt  rreesseeaarrcchh  

¶¶  CCrruuiissee  ooppeerraatt iioonnss  &&  mmaannaaggeemmeenntt   ppllaannnniinngg  

¶¶  AAii rr   ttrraavveell   ppaasssseennggeerr  rreesseeaarrcchh  

¶¶  SSoocciiaall   rreesseeaarrcchh  &&  ppuubbll iicc  ooppiinniioonn  ppooll llss  

¶¶  EEnneerrggyy  ccoonnssuummpptt iioonn  rreesseeaarrcchh  

¶¶  HHootteell   &&  ccaatteerr iinngg  

¶¶  FFii llmm  aanndd  mmeeddiiaa  rreesseeaarrcchh  

¶¶  LLuuxxuurryy  bbrraannddss  aanndd  AAuuttoommoobbii llee  
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MMMVVVAAA   QQQUUUIIICCCKKKbbbuuusss   
tttmmm

      

   

An omnibus service that regularly 

(monthly) conducts phone interviews 

with a representative sample base of 

respondents on-demand 

 

 

Clients will benefit from speedy and 

high quality survey services  

on a variety of issues and topics  

that are of timely interests 
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Benefits: 

 

× Robust population-based sample on a monthly basis 

(n=1,000) 

× Flexibility in commitment 

× Questions and scope can be modified monthly 

× Cost optimization: survey costs shared by various clients 

on the ôbusõ 

× Customized reporting (excel tables and charts) 

 

 

 

For MVA QUICKbus 
tm

 enquiry,  

please contact us at: 

 

Mr Wayne Yeh 

wayne.yeh@mvaasia.com 
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OOOuuurrr   TTTaaallleeennntttsss   aaannnddd   

RRReeesssooouuurrrccceeesss   

  

 
 

 
ééé   ooonnn   rrrooobbbuuusssttt   fffooouuunnndddaaatttiiiooonnn   
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SSppeecciiaall iizzeedd  ttaalleennttss  wwoorrkkiinngg  ttooggeetthheerr    

  

iinntteerrnnaatt iioonnaall llyy  aanndd  aaccrroossss  rreeggiioonnss  ttoo  ccrreeaattee    

  

JJOOIINNEEDD--UUPP  ssoolluutt iioonnss  

  

vviiaa  

  

OONNEE  iinntteeggrraatteedd  ooffffeerr   

 

 

 

 

QQQuuueeesssttt   fffooorrr   QQQuuuaaallliiitttyyy   aaannnddd   

PPPeeerrrfffeeeccctttiiiooonnn   
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Focus group set-up allows for client monitoring as well as AV recording 

on site 

 

 

¶ access to a network of over 

150 professionally trained 

interviewers 

 

¶ CATI-enabled facilities (25 

phone booths) 

 

¶ managed by full t ime 

managers and supervisors 

 

¶ one of the few fieldwork 

forces in HK that can 

satisfactorily complete a 

single project with sample 

size of 30,000 respondents  

 

¶ data processing, coding 

and QC centre 

OOuurr  ddeeddiiccaatteedd FFii eell ddwwoorr kk  RReessoouurr ccee  CCeenntt rr ee 
 

 

 

 


