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M VA Business, Market and Social Research
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Our Philosophy

Cordial Collaboration for Mutual Success

0 we are professional in our work and commitment
to all our clients. The professional expertise at MVA BMSR covers
wide and diverse range of capabilities.

0 we are specialists in the sectors of
our core competencies, all geared and committed to providing
independent sound advice to our clients. This is deeply engrained i
our approach and viewpoint.




Our Philosophy

0 our commitment stems from devoting
sufficient time and resources in understanding the client perspective
and delivering a clear point of view, that typifies and enriches our
recommendations.

0 we give our clients clear and objective
advice; our processes are transparent and evidendsmsed, which
ultimately underpin our confidence in delivering our point of view.
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Our Philosophy

0 we strive to provide advice and
solutions that are as commercially aware as they are pragmatic,
viable, honest and independent.

0 we bring together a divese
blend of complementary skills to develop innovative solutions at
both macro and micro levels, drawing on the proactive collaboration
between us and our clients to attain maximum synergy.

il
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Our Philosophy

0 the quality of our methods and the care
we devote to their aplications are what we strive and are known
for. We apply these same principles at all times, ensuring care and
attention in consistently delivering highquality work.

o0 though we may deliver our
solutions unassumingly, we are nonbhtless inventive, flexible, and
dynamic in our work. Using all our skills in harmony, we strive to
provide engaging and lasting solutions for our clients.
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Our Philosophy d the framework

TOTAL
SOLUTIONS

(1) Defining the issues and
objectivesd FACTFINDING

(2)Under st andi n-pousel i
resources and limitations, if any

(3) Developing project protocol,
scope and roadmap

(4) Collecting data via MVA
dedicated fieldwork team witha
quest for quality

(5) Implementing stringent quality
control and verification standards on
data collection

(6) Analyzing data collected with the
aide of relevant statistical tools

(7) Reporting results while keeping
abreast with market dynamics

(8) Arriving attimely and practical
solutions, based on newdimension
thinking and comprehensive
insights

(9) Brainstorming/ finetuning with
clients on solutions and
recommendations

(10) Constant pulsing and validation
of the solutions defined
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JhelVIVA BMISR toolbox:

Customer satisfaction measurement:
- MVA SP| 7 and MVA ServQual ™

Conjoint analysus(stated preference)

jketlng effectlveness review & optlmlza 2

Focus groupsl stakeholder workshops

) Mystéry shopping or visits
In?depth =1 interviews / observation study
/gpmlon polls / attitudinal surveys
= Large-scale household surveys

Employee surveys
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ith a represfntative sample base' of

réspondents on-demand

uality survey services
on a variety of issues and topics
that are of timely interests
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Benefits:

x Robust populationbased sample on a
(n=1,000)

x Flexibility in commitment

X Questions and scope can be modified mont

x Cost optimization: survey costs shared by var
on the O6buso

x Customized reporting (excel tables and charts)

For MVA QUICKbus ™ enquiry,
please contact us at:

Mr Wayne Yeh
wayne.yeh@ mvaasia.com
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Our dedicated Fieldwork Resource Centre

i access to a network of over
150 professionally trained
interviewers
i one of the few fieldwork
 CATlenabled facilities (25 forces in HK that can

phone booths) satisfactorily complete a
single project with sample
1 managed by full time size of 30,000 respondents

managers and supervisors
 data processing, coding

and QC centre

Focus group setip allows for client monitoring as well as AV recordin
on site
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