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Scope of services

Product / concept screening &

e evaluation

:':1_:_';' Market landscape

:1-"_-: Econometric Analysis

:E Market intelligence & trends tracking

Competitive positioning
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Consumers’ perception test
Consumers’ needs & expectation
Strategic Analysis

Market segmentation

Market feasibility studies

Market potential assessment
Brand building strategy

Brand development roadmap
Pricing study
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Market potential pro]ectlon
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& social research
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Ak Gather up-to-date information &
monitor trends in the changing market
2 R R
Investigate / analyze success & failure
factors of reference brands & products
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nduct consumers’ concept testing and
udy their perception & expectation

Identify strength, weakness,
opportunities & threat

"

Identify & define brand & strategic
positioning

Conduct strategic catchment & site

location evaluation

Business, market
& social research
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please contact":us at bmsr@mvaasia.com
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