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MVA 
Branding 
Advisory 

Branding is an important element in the 
marketing management process cycle, playing 
a key role in marketing strategy formulation. 

Market 
Research 

Implementation 

Control &  
Monitoring 

Tactical 
Marketing 

Strategic  
Marketing 

Branding 

Brand name and logoBrand name and logo
for instant recognition

Brand associations: product 
promise and performance, tangible 
and intangible benefits, relevance 

to customers’ needs and 
expectations

Brand identity:
who am I? A me-
too? Or someone 

unique?

Brand name and logoBrand name and logo
for instant recognition

Brand associations: product 
promise and performance, tangible 
and intangible benefits, relevance 

to customers’ needs and 
expectations

Brand identity:
who am I? A me-
too? Or someone 

unique?  

Brand – what is it? 
 
… a product or service to which (consumers) attach a 
bundle of tangible (functional product and service 
characteristics) and intangible (emotional and/or symbolic) 
meanings that add value  
 
A brand has one strategic purpose 
and that is to differentiate itself  
from competitors.  
(Source: ESOMAR online glossary) 

 

Interaction among 
Key Branding Elements 

For details of MVA branding advisory, 
please contact us at bmsr@mva.com.hk
 

mailto:bmsr@mva.com.hk


 MVA Branding Advisory provides: 
 

- comprehensive consultation on brand building strategy for 
start-up brands as well as existing brands seeking re-branding, 
or brand extension 

- professional support and unbiased moderation in customized 
branding workshop with clients’ internal and external 
stakeholders 

- full-service branding research (BrandVA tm) for monitoring 
and controlling the implementation of brand strategies and 
tactics, in close scrutiny of the performances of own brand and 
competing brands 

   

M
VA

 B
us

in
es

s,
 M

ar
ke

t a
nd

 S
oc

ia
l R

es
ea

rc
h 

(B
M

SR
) 

……  aann  MMVVAA  bbrraanndd  aanndd  ssttrraatteeggiicc  ppoossiittiioonniinngg  rreesseeaarrcchh  ttooooll  
  

BBrraannddVVAA™™  iiss  aa  vvaalluuee--aaddddiinngg,,  ssttrraaiigghhttffoorrwwaarrdd,,  aanndd  
aallll--rroouunnddeedd  ssoolluuttiioonn  ttoo  yyoouurr  mmaarrkkeettiinngg  bbrraanndd  
ddeevveellooppmmeenntt  aanndd  mmoonniittoorriinngg  nneeeeddss.. 
 

MVA Business, Market and Social Research 
26/F China Resources Building, 26 Harbour Road, Wan Chai, Hong Kong  
Tel: (852) 2529-7037 Email: bmsr@mva.com.hk 
Web: http://bmsr.mva.com.hk

http://bmsr.mva.com.hk/

