S V{\ Tourlsm Research and Consulting
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Travel agencies in Hong Kong are very co v "-.4?1{ <
Some key players are offering generally similar se NVicesand
itineraries, while others are specializing in certain destinatio
markets. In recent years, there is a proliferation of travel p
~ (guided tours or air-and-hotel packages) targeting thepngh—
customers segment; and exploring less frequent destlnat|o
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Usage and attitudes study
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“Patron satisfaction survey

= : New concept tests
(vis-a-vis new itineraky, new features in services,
new ad\tertlsmﬁcommluﬂea'tmns...
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Fo_r' further information on-MVA'S
Tourism:Research and Consulting

practices, please contact us at
Business, market

MVA HONG KONG L1p, X *0cial research




